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I ntroduction

WEPIA is producing a brief legflet for tourists to Jordan. It is anticipated that
these ledflets will be provided to tourists by immigration checkpoints as they
check their passports upon entering the country at the airports, road crossngs and
bridge crossings.
Research isrequired to test the following:

a. Do tourists understand that there is awater shortage?

b. Do tourigtsfed that they can comply with the various messages?

c. Will tourigs avoid Jordan in future as a result of being derted to the
water shortage?

A sample of 50 Arab and foreign tourists was covered in the survey. Interviews were
conducted in three, four and five star hotelsin Amman.



Findings

1. About thisvigt

The mgority of those interviewed has visited Jordan before. About half was saying

for lessthan 5 days dthough the average vigit duration was about 7 days.
Details of visit

Base: all respondents

All
Base (50)
%
Onfirg vigt 28
Vigted previoudy 72
Total 100
Staying for:
Lessthan 5 days 44
5-10 days 44
11-15 days 4
16-20 days 2
Over 20 days 6
Total 100
Average 6.7




2. Awareness of water shortage

Over haf of thoseinterviewed claimed to be aware that Jordan faces severe water
shortages, the main sources of awareness being either local media or from outside
Jordan. Noticesin the hotels had also played arole.

Awar eness of shortage and sour ce

Base: all respondents

All
Base (50)
%
Not aware of problem 38
Aware of problem 62
Of which:
Base 31
Saw advertisngon TV or in 48
newspaper
Knew before coming to Jordan 45
Saw notice in hotel 23
Tour company advised 10
Loca peopletold me 6




3. Reactionsto the leaflet

The mgority of reactions were favourable athough afew took anegative view. The
mgjority described it as agood idea which showed that conservation efforts are being
made and contained ussful information. However, some suggested that it made

vigtors fed uncomfortable and that they would not heed those requests.

Initial impressions of the leaflet

Base: all respondents

All
Base (50)
%
A new ides, shows that 70
conservation efforts are being
made
Contains useful information and 66
makes vistors aware of the need
to save water
Tdls about water saving devices 14
such as aerators
Shows Jordan isfacing a serious 8
problem
Not agood ides, the visitor does 8
not want to suffer because of the
problem of the country
Vigtors will ignore these reports 8
Itisahit long 4

Almogt haf of respondents found something objectionable or irritating in the lesfl €,
the main criticisms concerning arestriction on the freedom of the vigtors, the idea of
not replacing sheets and towels on a daily basis and the request to take showers not

baths.




Objectionable aspects of the |leaflet

Base: all respondents

All
Base (50)
%
Nothing objectionable / irritating 54
Something objectionable / 46
irritating
Of which:
Base (23)
Redtricts vistor’ s freedom 39
Not replacing sheets and towels 30
daly
Taking showers, not baths 22
Language istoo dictatorid 9
It is the hotels responsibility 9

In spite of criticisms, two thirds of those interviewed said that they were prepared to
abide by those requests, largely because they felt that water conservation was a
universal problem in which everyone should assist or smply because they wanted to
help.

Those who were not prepared to abide by these requests argued that they did not want
to fed uncomfortable during their stay and did not like to be instructed on such issues
or smply that Jordan’s problem did not concern them.



Willingnessto abide by those requests and rationale

Base: all respondents

All
Base (50)
%
Willing to abide 66
Not willing to abide 34
A universa problem/we should dl 28
help
I would like to contribute 28
Effective use isimportant 18
| want to be comfortable/ do not 20
like to be told what to do
Thisisnot my concern 14
| expect full service hotdl 4

4. Suggestionsfor water conservation

Vigtors suggested variety of ideas for water conservation, the most popular being an
exchange of experiences with other countries eg. the use of educationa programs and
the ingalation of aeratorsin dl hotels.

Suggestions for water conservation

Base: all respondents

All

Base (50)
%

Exchange ideas with other countries 30
Educationd programs 22
Ingdlation of aeratorsin dl hotds 18
Use of dud flush toilets 12
Removing plugs from baths 6
Thisleeflet contains enough information 32
Didribute it to Jordanians, not to visitors 14




5. Distribution of the leaflet to visitors
The mgority of vistors would not object to being handed this lesflet asthey arrivein

Jordan dthough a substantia minority would be offended. The main objection is that
it would give a bad impression about the country and worry the vistor.

Digtribution of the leaflet to vistorson arrival

Base: all respondents

All
Base (50)
%
Would not object 72
Would object 28
Of which:
Base (14)
%
Gives abad impresson 50
Responghility of hotels, not 29
vigtors
Aninvason of privacy 21
Jordanians problem, not ours 14




